As the number of submissions to the Journal of Advertising Research (JAR) continues to increase, the time has come for us to step up our peer-review process with the addition of a group of Associate Editors (AEs), who will be given oversight of manuscripts that match their areas of expertise.
We fully expect that these experts not only will Enterprises all over the world are realizing that being good community citizens not only is a profitable strategy but also a necessity. Being sensitive to the well-being of all stakeholders is vital for corporate success. Being concerned about the actions of the company and potential harm to consumers, employees, and the environment is good practice.
Dealing with the ways in which companies communicate these initiatives is an important topic in advertising.
Making these important perceptual connections with the publics that matter depends on advertis- 
